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MporpaMma no NpoABMXKEHUIO OJIMBOK U
MaC/IMH B TOYKAX NpoAax

B okTabpe-Hosbpe >3Toro roma B AeBATU ropopax
Poccun npowsa akuums Mo NpPOABUXEHMIO MCMAHCKUX
O/IMBOK M MacC/IMH B MecCTax npogax. Llenbio kamnaHum
CTano WHGOPMMPOBAHME O BbLICOKOM KayecTBe W
noTpebuTeNnbCKMX CBOMCTBAX WCMAHCKUX OJIMBOK MU
Mac/ivMH U CTUMYJIMPOBAHME MOKYMNKM 3TUX NPOAYKTOB B
MecTax npoAaxX — JIMAUPYIOLLUX POCCUNCKUX CEeTAX

PO3HWYHOI TOPrOBAMU.
lTponosxenne Ha cTp.2

Olives promotion campaign in retail outlets
In October-November this year, nine Russian cities
held promotion campaigns for Spanish black and
green olives in retail outlets. The campaign’s goal
was to inform customer about high consumer
qualities of Spanish black and green olives and
promote these products sales in retail outlets
belonging to leading Russian retail chains.
lIponosmkeHnne Ha cTp. 3

OHnaH KOHKYpPC Ha Anyywun peuent u3

MCMAHCKUX OJIUBOK
B TeueHue Bcero okTaAbps Ha canTe U3LATENbLCKOro
noma 000 «BOHHWEP TMABJIMKEMLIEH3», KoTOpbIN
BbIMyCKaeT xypHanbel [acTtpoHoM, Llkona racTpoHoOM,
Konnekuus u peuenToB M nNp. NPOXOAMWST KOHKYpPC
peuenToB «4 v MCMNAHCKUE OJINBKWN».
3aperncTpupoBaThCa Ha KOHKYPC TakXe MOXHO 6blsio
¢ cavita www.olivesfromspain.ru.

lIpoaosmkeHnne Ha cTp. 4

Best Spanish Olive Dish: on-line contest

During the entire month of October “I v SPANISH
OLIVES” contest was held on the website of LLC
BONNIER PUBLICATIONS, the publisher of the

B 3TOM BbINyCKe N

Mporpamma no NpoABMMKEHUIO OIMBOK M MAC/IMH B TOYKax npojax
Olives promotion campaign in retail outlets

OHMaMH KOHKYPC Ha Jlyullmit peLenT 13 UCMaHCKMX OJIMBOK

The best olives dish: on-line contest

M BHOBb KyNIMHAPHbIE XypPHasbl...
Culinary magazines once again..
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TOPrOBO-3KOHOMUYECKWM OTAEN
MOCONLCTBO WCMAHWM B POCCUCKOW ®EAEPALIMK

Gastronome, Gastronome School, and the Recipes

Collection magazines. Registration for the contest

was also available on www.olivesfromspain.ru.
lIponosxeHne Ha cTp. 5

N BHOBb Ky/IMHAPHbIE XYypPHabl...

B paMkax nporpammbl N0 Nonyasapm3anmn MCnaHCcKknx
ONIMBOK W MAaCUH MNPOAOIKAETCA pa3MelleHue
peuenToB B XxypHane «Konnekuunsa PeuenTtoB». B 3TOM
roay B HOAOpbCKOM HOMepe XypHana 6yayT
onybnnKoBaHbl ABa peLenTa U3 UCMAHCKUX OJIMBOK U
mMacaunH: «KnadyTtn ns TyHUa C YepHbIMU ONMBKAMU» U
«Ko3ui cblp B BUHOrpPaAHbIX JIMCTbAX C TOMATaMu U
onuvekaMu». [lOMMMO CMOHCOPCKMX peuenToB B
HOMepe Oonyb/AMKOBAH W HOBbIM PEKAAMHbIA UMUAX
MCMAHCKMUX OJINBOK U MAC/IMH.

Culinary magazines once again...

As part of the Spanish black and green olives
promotional campaign, the Recipes Collection
magazine continue publishing recipes. Two Spanish
black and green olives recipes will be published this
year in the November issue: “Clafoutis with tuna and
black olives” and “Goat cheese covered with grape
leaves and garnished with tomatoes and olives”.
Along with the sponsor recipes the issue offers a
new promotional image of Spanish black and green
olives.

TOPIOBOE NPEACTABUTENLCTBO
AHJANY3CKOO PETVOHA
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CtpaHunuya 2

NcnaHCKue ONnBKU

I'Iporpamma no npoasn>xXeHn NCnaHCKnx oJIMBOK U MaC/imuH B

TOYKaX Npodax... — npogosxeHne
M3HauanbHO nnaH pdaHHOW  MHGOPMALUOHHO-
peKI'IaMHOIZ KaMnaHuun npeaycMaTtpuean
npoBeAeHne  akuuu Nno  pacnpocTpaHeHUIo

nndneToB nporpaMMbl U pasMeLLEHNIO HAMObHbIX
CcTukepoB u  wend-b6aHHepoB. OpHako, no
TpeboBaHMIO CETM MarasMHOB ALLAH ObIIO peleHo
NMpoBeCcTM B [AHHOW CeTU CJienble Aerycrauumu
WCNAHCKUX OZIMBOK U MAC/IMH. YyacTve B AaHHOW
aKkuMu NOATBEPXKAANOCh KAXKAbIM MAarasnHoM ALLAH
OTAENbHO U B AAHHOW aKUUW NPUHAIO0 yyacTue 28
mMarasmHoB ceTu B cemu ropogax Poccuun. K

nposeneHuio TENCTUHIOB 6b1710 npueieyeHo
HECKO/IbKO KOMI'IaHI/IVI—I/IMI'IOpTepOB NCNaHCKNX
OJINBOK n MaCnuH, KOTOpbIe cornacnnncob

NpefoCTaBUTb CBOIK MPOAYKUMIO AN MPOBEAEHUS
Aerycrauum B
npefoCTaB/eHHble

AwaH. Bce
6b111n

MarasmHax ceTu
OINBKN U
ycnewHo npoaeryCtmpoBaHHbI.

MaC/1HbI

O =T N

AOna nposeneHna KamnaHuu 6b110 npon3BeneHo ”

pazmeweHo 131 HanonbHbIM cTukep w180
wendbaHHep. [Ons  akumm  6blA  cneumancHo
pa3spaboTaH " oTnevaTtaH KPaCOYHbI
UHdOpMALLMOHHBIN  AndneT. AusanH nudneta

NOJIHOCTbIO OTBEYA/NT HOBOMY PEKJIAMHOMY UMUAXY
KamnaHuu 3Toro roga. B xope akuum 6bINO
po3pgaHo okono 450 000
MpomMo-nepcoHan, NPUHUMABLUUNA
yyacTme B akuuax 6bin ogeTr B (UPMEHHble

Nnpou3BefeHOo WU
nmneTos.

$hapTykn yepHOro uBeTa C JIOrOTMMNOM KaMMaHUW.
TpeHWHr nepcoHana MNPoOXOoAWa MnapanesibHO BO
BCEX ropogax, rae npoxoanna akums.

Hayanacb 1
HamnoNbHbIX

Mpomo-kamnaHmsa
pasmeLueHus

OKTAbps ¢
CTMKepoB "
wendbaHHepoB, no3xke, 15 okTabpsa B akuuio

TOPrOBO-3KOHOMUYECKWM OTAEN
MOCONLCTBO WCMAHWM B POCCUCKOW ®EAEPALIMK

BCTYNWJI MPOMO-TNepCcoHan, KOTOPbI MPOWU3BOAUN
pacnpocTtpaHeHne nugnetos U nposefeHue
herycrauuni cpeaun rnocetuTtenen cynep- v runep-
KOTOpbLIX Mnpoxoanna
lMpoBegeHne akuMu NAAHUPOBANOCH 3aBepwnTtb 30
OKTA6pA, 0O4HAKO B X04e pa3MelleHus peknaMHo-

MapKeToB, B KaMnaHwuAa.

WHMOPMALMOHHBIX MaTepuanoB B CynepmapkeTax
cetm X5 Retail 6blM  AOMYLLEHbI
HecobnoaeHus pa3melieHne Bcex

Group
CPOKOB U
mMaTepuanos 6110 NpoasieHo A0 20 Hos6ps.

PeknamHo-uHdopMaLmoHHasa kamnaHusa 2010 roga
npowna B C/leaylowmx KpyrnHeWWwnx pPoCCUNCKUX
CeTAX PO3HUYHOM Toproeau: AwaH, MepekpecTok,
MaTepouka, Kapycenb n 7 KOHTI/IHeH'T."

B xone BCEN
(POTOMOHUTOPUHF, MO

KamnaHuu
pe3ynbTaTam

nposoaunics
KOTOpOro
byaeT noAroTtoesieH GoTo-0OTYeT.

CornacHo nokasaTensM 06beMOB Npojax B xofne
NpoMO-KaMnaHuu, akuus 6bl1a  UCKIUYUTENBHO
ycnewHon. B akuum npuHano yyactue 373

marasnHa MockBsbl, CaHkT-lleTepbypra, Camapsi,

KazaHu, PoctoBa-Ha-/ZloHy, KpacHoaapa,
EkaTepuHbypra, HuxHero Hosropogaa "
HoBocmbupcka. B  xope  kamnaHum  bonee

MONIYMU/ZIMOHA POCCUWCKUX MOKyraresen CMoriam
MoNyYnTb MHMOPMALUNIO O BbLICOKOM KauyecTse MU
pa3sHoobpasmMn MpeAcTaB/eHHbIX Ha POCCUMINCKOM
PbIHKE MCMNAHCKUX OJIMBOK M MAC/INH.

TOPrOBOE NPEACTABUTENLCTBO
AHOANY3CKOrO PETVOHA




McnaHckue onnBku

Olives promotion campaign in
retail outlets - continuation

Initially, the information and advertisement campaign
supposed handing out program leaflets and placing
floor stickers and shelf banners. But at the request of
Auchan chain, it was decided to hold a blind tasting
of Spanish black and green olives. Each Auchan store
confirmed its participation in the event separately,
and all in all 28 chain stores in seven Russian cities
took part in the campaign. Several Spanish black and
green olives importers were involved in the tasting
campaign. These companies agreed to provide
Auchan chain stores with their products for tasting.
All provided black and green olives were successfully
tasted.

131 floor stickers and 180 shelf banners were
produced and placed as part of the campaign. A
colourful information leaflet was designed and
published specially for the event. The leaflet design
totally corresponded to the campaign’s new
promotional image for this year. About 450,000
leaflets were produced and handed out during the
campaign. Promotional personnel were wearing black
aprons featuring the campaign’s logo. Personnel
trainings took place simultaneously in all cities where
the campaign was held.

The promotional campaign started on 1 October by
placing floor stickers and shelf banners. Promotional
personnel joined it on 15 October. They handed out

CtpaHuua 3

leaflets and organized tasting among the customers
of super- and hypermarkets where the campaign
was held. The campaign was supposed to come to
its end on 30 October, but due to the fact that X5
Retail Group supermarkets failed to place
information and advertisement materials in time, all
materials allocation was extended to 20 November.

The 2010 information and advertisement campaign
was held in the following largest Russian retail
chains:  Auchan, Perekryostok, Pyatyorochka,

Karusel, and the 7th Continent.

A photo report, based on the photo-monitoring of
the entire campaign, will appear soon.

According to the sales volume indicators, the
promotion campaign was extremely successful. 373
stores in Moscow, Saint-Petersburg, Samara, Kazan,
Rostov-on-Don, Krasnodar, Yekaterinburg, Nizhniy
Novgorod and Novosibirsk took part in the
Campaign. During the Campaign more than half a
million Russian customers learned about the high
quality and variety of Spanish black and green olives
available in the Russian market.

TOPrOBO-3KOHOMUYECKWM OTAEN
MOCONLCTBO WCMAHWM B POCCUCKOW ®EAEPALIMK
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McnaHckmne onnBku

OHNaH KOHKYpC Ha JAyuywuW peuenT M3 WCNAHCKUX OJIBOK -

npoAosKeHne

McnaHckue ONMBKM M MAC/IMHbI LLEHAT BO BCEM MuUpe
32 W3YMUTeNbHbIA BKYC W MOJIe3Hble CBOWMCTBA,
KoTopble 671aroTBOPHO CKa3biBAKTCA HA 340POBbE U
kpacoTe. MpeAcTaBuTh cebe MCNAHCKY KyxHKO be3
MECTHbIX  OJINBOK O/NINBKOBOIO  Macna
COBEpLIEHHO HEBO3MOXHO. YuyacTBys B KOHKYypCe,
poccuiickue MoOTpebuTenn CMOrau MNPUOBLLUTBCA K
TaiHaM MWCNAHCKOW KyXHW W nNpeacTaBuTb CBOU
Ky/lIMHapHble ¢haHTa3MM Ha TeMy TPAAULMOHHbIX

nnn

NCMaHCKNUX peLenToB C OJIMBKaAMUN U MaCJZIMHAMMW.

MoMMMO  OCHOBHOM KoTopas Bena K
CTpaHULEe perncTpauum Ha KOHKYpPC, PacrnosioXeHOow
Ha MaBHOW CTpaHuLe canTa, B XO4e KOHKypca Ha
cavite factpoHoma 6bino nokasaHo 6onee 4000000
nHbopmepoB M baHHepoB. AHOHC KOHKypca 6bin

CCbIIKN,

onybinkoBaH B OKAOPbCKOM HOMepe XypHana
facTpoHoMm. A B xo4e akuuu no pasgade nndreTos B
TOYKaxX MNpPOAAX HAWKW NpPOMOYTepbl  AKTMBHO
Npwu3biBaan NokynaTesien NPUHATb B HEM y4acTue.

T

KOHKYPC PELIENTOB

UCMAHCKUE OJTUBKK

[naBHbIM MNpPU3OM KOHKypca CTasa TypucTuyeckas
noesaka Ha ABoux B McnaHuMio. Y4acTHUKN KOHKYpPCa,
3aHABWIME BTOpPOe WU TpeTbe nonyuman
KOP3UHbI C WUCMAHCKUMU B xopnu
KOHKypca Bownu [asug denxoo, HayanbHUK OTAena
BMH M NPOAYKTOB nutaHusa Toprnpeactsa UcnaHuun B
Po, CgeTnaHa Hukndoposa, pyKoBOAMTENb
Toprnpeacrtsa AHpany3ckoro peruwoHa B Poccum,

MecTa
NpPoAYKTaMW.

Xopxe pe AHXefb, ANPEKTOP KOMMaHuu «dputta» B
P, AnekcaHap WnbuH, pepakTop  pasgena
XypHana n MapuaHHa

«PeuenTbi» «acTpOHOMDB»

OpAnHKOBa, 3aMeCcTUTeNb MABHOMO peaakTopa XypHana
«[aCTPOHOM®DB».

Ha koHkypc 6bino npucnaHo 6onee 70 peuenTos.
CornacHo npaBuiam KOHKYpCa, KaXAbl NPUCIAHHbLIN
peuenT Ao/KEH Obl1 conpoBoXAaTbca doTopraduen
6noga M 6aHKOM MCMAHCKMX OJIMBOK WU  MAC/VUH,
MCNONb30BaHHbLIX B HEM. 10 MHEHMWIO XIOPU OCHOBHbLIMU
KpuTepuammu otbopa nobeauTenel crano UCNosb30BaAHNE
OJIMBOK M MaC/IMH B KaueCTBe OCHOBHOIO MHIpeAMUeHTa,
KpeaTMBHOCTb peLenTa, ero TeXHWYeCKU rpamMMoTHOe
ncrosiHeHMe n Kkpacnsoe oopmneHue. lNepsoe MecTo u
noesaky B WcnaHuw nonyunn peuent «lMawTteT u3
OJINBOK U MAC/UH» http://gastronom.ru/recipe.aspx?id=11316,
BTOpoe MecTo Obllo npucyxaeHo peuenty «Kypuua,
$apwmpoBaHHas 6ANHYNKAMU»
http://gastronom.ru/recipe.aspx?id=11355,
«Jlemewka ¢

TpeTbe
KeApOBbIMM  OpelKkaMu K
XKiopu

Mecto -
M3IOMOM,
OJINBKAMW»
TaKXe

http://gastronom.ru/recipe.aspx?id=11238.
OAHY M3  yyacTHuL,
npucnaewylo Ha Hero 17 peuenToB M NPUCYAMNO el
npu3 «3a HaCTOUYMBOCTb» WU npeMnpoBano HeCKOJIbKUMU
byTblIKAMU

OoTMEeTUnNo KOHKYypCa,

MCnaHCKoro B/HA. Harpa»(n,eHVle

nobeauTenen nponget B oduce xypHana «factpoHom».

KynuHapHbI MHTepHET-MopPTan wWww.gastronom.ru — 3To
YHUKANIbHbI WMHTEPHET-pecypc, KOTOPbIM 3aTparuvpaet
npakTuyeckn Bce cepbl XKU3HU YeNOBeKa, TaK UIN MHAYE
CBf3aHHble C epol. Gastronom.ru - 3TO CTaTb W
peLenTbl, PELLeH3UN U BUAEO-MACTEP-KIACChl, HOBOCTU U
0630pbl, 61orn n dopymbl. CanT CopepKUT OFPOMHYIO,
NMOCTOSSHHO MOMOJHAOLWLYCA 6a3y peLenToB: CBbllwe
wecTu 6nioa, Kaxpoe M3 KOTOpbIX nepeg
nybnvkaumnern peuenta 6bIJ1I0 NPUFOTOBAEHO MOBapaMu-

KOHCYJIbTAHTAMWU M3patenbckoro goma «BKyCHaFI XWU3Hb».

TbICAY

MopTan gastronom.ru - MakCUMa/lbHO OTKPLIT AN BCeX
CBOMX MOJIb30BaTE/IEN: OHWM MOFYT KOMMEHTUPOBATb BCe
peLenTbl U CTaTbU, pasMeLLEHHbIE HA CAlTe, pa3MeLLaThb
B 6a3e peuLenToB CBOWM peLENTbl, BECTU KyJMHAPHbLIN
AHEBHMK obwaTbCca C Apy3baMu, 0bCyxAaTh peLenTsl U
cobbiITMa B Mupe LennTbca

KynnHapum, OonbITOM,

paccka3biBaTb O HOBbIX pecTOopaHaxX WU WUHTEPECHbIX

TOPrOBO-3KOHOMUYECKWM OTAEN
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Best Spanish Olive Dish: on-line contest - continuation

Spanish black and green olives are valued
throughout the world for their delicious taste and
healthy qualities which are a source of health and
beauty. Spanish cuisine is hard to imagine without
olives or olive oil. While participating in the
contest, Russian customers could learn the secrets
of Spanish cuisine, as well as present their own
culinary inventions related to traditional Spanish
olive dishes.

Along with the link to the contest registration on
the main page, more than 4,000,000 informers and
banners were shown on the Gastronome website.
The contest was announced in the Gastronome
October issue. While handing out leaflets in retail
outlets, our promoters were actively inviting
customers to participate in the contest.

The first prize of the contest was a trip for two to
Spain. The second and the third place winner got
baskets full of Spanish food. Among the members
of the jury were David Feijoo, Head of the Wine and
Beverages Department at the Spanish Trade
Commission in the RF, Svetlana Nikiforova, Head of
the Andalucia Region Trade Commission in Russia,
Jorge de Angel, Fritta Company Director in the RF,
Aleksandr llyin, the Recipe Section Editor in the
Gastronome magazine, and Marina Orlikova ,
Deputy Chief Editor of the Gastronome magazine.

More than 70 recipes were sent to the contest.
According to the contest rules, each recipe had to
be accompanied by a photo featuring the dish and

the can with olives used for cooking. As the jury
said, the main criteria when choosing the winner
were the way olives had been used as the main dish
ingredient, the recipe creativity, its execution, and
the dish garnish. Olive Pate was awarded the first
place and a trip to Spain
http://gastronom.ru/recipe.aspx?id=11316;
Chicken Stuffed with Pancakes was awarded the
second place
http://gastronom.ru/recipe.aspx?id=11355;
Raisins, Pine Nuts and Olives Cake was awarded the
third place
http://gastronom.ru/recipe.aspx?id=11238. The
jury also made a special mention of one of the
consent participants, who sent 17 recipes. The
woman was awarded a prize For Perseverance and
several bottles of Spanish wine. The award
ceremony will take place in the office of the
Gastronome magazine.

uiia, dapuiposantan Banukamy (Gallina
rellenada por los crepes)

The culinary Internet portal www.gastronom.ru is a
unique Internet resource that touches upon almost
each part of human life having to do with food.
Gastronom.ru contains articles and recipes, reviews
and video master-classes, news and reports, blogs

and forums. Gastronom.ru has everything you want
to know and dare to ask about food. The site offers
a huge and regularly update database of recipes:
more than six thousand dishes. Each dish had been
prepared by a cook, consultant from Delicious Live
Publishing House, before the recipe was published.
Gastronom.ru welcomes every user. Users can
comment on the recipes and articles, add their own
recipes to the database, keep a culinary diary, talk
to friends, discuss recipes and global culinary
events, share their experience and talk about new
restaurants and other interesting places.

TOPrOBO-3KOHOMUYECKWM OTAEN
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CtpaHuuya 6 McnaHCKue onmBKM

N BHOBb KY/IMHAPHbIE XYPHANbI... — nposonxenne

CnpaBska:

WCNAHCKUE OJIUBKK

XypHan "Konnekuus peuenTtoB" BbIXOAUT ABA pa3a B
MecAl C ceHTabps 2006 roma. "Konnekuus
peLenToB" - cnewuanbHbli NpPoekT xypHana "lUkona
racTpoHomMa". Kaxzblli HOMep XypHana noCBALLeH
onpefeneHHOW TemMe U COAEPXUT OKONO ABYX
LEeCATKOB KYJIMHAPHbIX peLenToB C NOAPObHeWWwnm
Mo3TanHbIM OMWCAHMEM MPUroTOBAEHMs bawaa.
XypHan copepXuT mnowaroBble WAICTPaLUM K
Kaxzomy nybnukyemMomy peuenTy, YTO 3HAYUTesbHO
obnervaet NpPUroToB/EHNE 6nioa. Tupax B

«Konnekumn peuentos» cocTtaBnser 177 000 e

3K3eMM/ISAPOB.

Culinary magazines once again... - npogosnxerne

Reference:

The Recipes Collection magazine has been published twice a month since September 2006. Recipes
Collection is a special project of the Gastronome School magazine. Each issue is devoted to a specific
subject and contains about twenty recipes with a detailed step-by-step cooking instruction. The magazine
illustrates each recipe being published, making it easier to prepare a dish. The Recipes Collection circulation
is 177,000 copies.
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